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Fan Base 

 

4% 



America’s Best Racing is a 
multi-media new fan development and 

awareness-building platform, initiated by 
The Jockey Club, designed to increase the profile 

and visibility of North America’s best 
Thoroughbred racing events, with a primary focus 

on the sport’s lifestyle and competition. 



Date 
2012 

 
Race 

 
Viewers 

 
Network 

March 24 Spiral Stakes 50,000 NBC Sports Network 

        
March 31 Florida Derby 150,000 NBC Sports Network 
        
 April 7 Santa Anita Derby 1,200,000 NBC 
  Wood Memorial Stakes 
        
April 14 Blue Grass Stakes 250,000 CNBC 
  Arkansas Derby     



Insider series of videos 



NTRA Communications 



Blogger Campaign 



Racing 101 Fan Hub 



Entries Plus from Equibase 

• Interactive Visual Way to Look at a Race 

• Available from Equibase Entries 

• Every Race at Every Thoroughbred Track 

 





ABRV 

Mobile marketing platform 

Staffed by six brand ambassadors 

Visiting racing and non-racing events 

 



Bringing it together 

Event 

Television 

Social 
Media 

Website 

Major 
League 
Horse 
Racing 

Racing 101 
Fan Hub 

ABRV 

Traditional 
Media 
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