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About Dave Nevison  

• Former foreign exchange 

trader with Crédit Lyonnais 

 

• 17 years as a professional 

gambler 

 

• Best-selling author, racing 

journalist (The Sun) and 

television presenter (Racing 

UK) 



From on-course to online 



About Bodugi.com 
 

Bodugi is a new social betting concept 

which uses the online poker model, where 

you can choose to play against your 

friends or other Bodugi players, rather than 

the bookmaker. 

 

With Bodugi, you don’t have to be 

completely right - you just have to be more 

right than your friends.  

 

 



Bodugi – how it’s different 
 

•Site-wide chat 

•Leaderboards 

•Profiles 

•Friends list 

•Activity stream 

•Notifications 

•Social link sharing 

•Player selections are visible 

once an event commences 

•Every player is an affiliate 

 

 

 

 

 

Social is part of the product, not just our marketing 



Engagement 

• Peer to peer betting at 

Bodugi.com = greater 

engagement  

 

• Check the scores and selections 

of other players 

 

• Chat and exchange views on the 

Banter Board 

 

• Add contacts and see updates in 

the activity stream 

 

• Post the bets on FB and Twitter 
 



Bodugi – a social betting experience 



Bodugi – vital statistics 

• Average player engagement time = over 13 minutes 

 

• Over 80% of users play for cash 

 

• 53% of Bodugi players also place traditional wagers 

with Bodugi 

 

• 34% of weekly active users are active on the site 

EVERY SINGLE DAY 

 

• 29% conversion rate to FTDs 

 



Bodugi – from strength to strength 



Customers want variety 

• Our customers bet for 

enjoyment, not just profit. 

Social rewards are essential. 

 

• Players embrace variety – 

new bet types, new sports, 

new ways to engage socially 

 

• Totes and bookmakers fear cannibalisation 

– but customers will find a way to bet! 



Where is online betting going? 



Bodugi manifesto: real cash, live sports 

• We believe novelty 

products and virtual 

race games will 

never replace the 

thrill of live sports 

betting. 

 

• Championing live 

sports is core to all 

that we do 



Collaboration and innovation 

• Selling raffle tickets at football 

matches is an anachronism 

 

• Bodugi is essentially an 

innovation around a pools 

product 

 

• The more you understand your 

customers, the better you can 

serve them 

 

• Racing can (and must!) 

collaborate to innovate and find 

ways to increase pool liquidity 



Bodugi integrated 

White Label 

Bodugi.com has launched its first 

white label website and mobile 

site in the UK  

 

Contracted to deliver Bodugi 

onto William Hill’s site in 2013 

 

Additional partnerships in 

Holland and America with 

Sportech Inc 

 

Operators select from a stand 

alone website, mobile site, 

integrated iFrame and social 

apps. 

 

 

 

 

 



Questions? 
 

Get in touch: 

 

Twitter: @Bodugi_Dave 

Email: dave.nevison@bodugi.com 


