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Promote Business and Economics Research

Current emphasis on health, safety research :
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But, we are missing the Business/Economics pillar!

Solution:

Industry supported Business and Economics Academic Conference attached to
existing industry event (Arizona, Welfare & Safety Summit, Breeders’ Cup?)




Today’s Mission:

Bridge Building

* Promote horse racing’s skilled, passionate analysts
* Provide public forum to encourage ongoing research

* Review existing literature impactful to horse racing’s
modern problem set

* |dentify data opportunities




Thoroughbred Racing
Commentary

By the numbers: Woodbine wagering
analysis shows there's value in data
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Chris Lomon FEBRUARY 9, 2015

For Steve Koch, the subject of wagering analysis has become z hallmark of his role as vice president of
racing at Woodbine Entertzinment Group (WEG), 2 genuine passion, and in his estimation, z game-
changing way of looking at the horse racing industry.
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Eco 265: Racetrack Wagering Markets, Spring 2017
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